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O THOSE wha want 1o
enter the corporate
world, the hasio pre-
requisiie is o three letter word
- MlA, What about all those
who can teach management
thearles, do they have an
edge? At least Nirmalya
Rumar does as Professor,
marketing and retailing at the
International Tnstiiute of
Manngement Development
(IMIN which i= a husiness
school of globkal repute.
Having gradouated from
Calcuttn Univeraity, Kuomar
witgidred his doclorate in
marketing from North
Western Unlversity, USAL
His trock record includes
leaching a1 the business
school gt Penn State and Morth
Western Unlversity,
consultancy with the Ford
Maotor Company (U54), 161
{LKY, Texss Instruments
COrermiany ), nod an exhaustive

ARTICULATE: Nirmalya Kumar

range of research writing for
wibillcations like the Harvard
tusiness Review, International
Journal  of MResearch in
Marketing. ..

“Fuor nmy campany to suceesd,
it is imperative to have very
skilled people because, i the

-

end, the buttam line comes
down 1o whether vou haye the
roquired managerial talent
which can understand the core
competencies and how these
ern fit ioto the market, All
business i, in essence, abotil

managing people nnd n
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